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PROPERTY
HIGHLIGHTS

Prime Golden Triangle address with excellent visibility and constant pedestrian activity

The building will be expanded, feature a new modern storefront, and be delivered in

Q3 2027 in vanilla shell condition

Highly desirable co-tenancy surrounded by luxury retail, dining, and hospitality

Outstanding area demographics and strong daytime population from nearby

offices and hotels

Near multiple Beverly Hills municipal parking structures for convenient customer access

Ideal for luxury and contemporary retail, gallery, or experiental concepts

Prominent signage and branding opportunities along a marquee Beverly Hills block

Easy access to Wilshire Blvd and Santa Monica Blvd; steps from Rodeo Drive

OVERVIEW

ADDRESS SIZE

414 N. Beverly Drive Approximately 5,933 SF
Beverly Hills, CA 90210 - 7,400 SF

USE RENT

Retail/Showroom Available upon Request

FRONTAGE

Approximately 48’ on
Beverly Drive

AVAILABLE
Q3 2027

*Potential rendering




EXISTING BUILDING

—




FLOOR
PLAN

GROUND FLOOR

Parking Area (Future
building extension)
*1,490 SF

Current Building
GLA +£5,933 SF
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N. BEVERLY DRIVE

Covered Area
+40 SF
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Beverly Hills’ famed Golden Triangle is entering a new era, anchored by LVMH’s landmark Louis Vuitton flagship now underway just a short walk from this

property. Spanning four assembled parcels between Rodeo Drive and Beverly Drive, the Frank Gehry-designed complex will bring nearly 105,000 square feet of
experiential retail, dining, and museum-caliber exhibition space to the neighborhood — including a rooftop garden, a fine-dining restaurant, and an exhibition
celebrating Louis Vuitton’s 170-year heritage. Approved unanimously by the Beverly Hills Planning Commission, construction is set to break ground in 2026 with
completion targeted for 2029, cementing this stretch of Rodeo and Beverly Drive as one of the most sought-after luxury destinations in the world. For retailers

and investors alike, proximity to this level of brand investment signals sustained foot traffic, prestige, and long-term value in the heart of Beverly Hills.
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information. Terms of sale or lease and availability are subject to change or withdrawal without notice.

*Digitally altered image, view original photos here


https://jayluchs.com/sites/default/files/414_n_beverly_drive-original_photos.pdf

